NVCC WEBSITE CONTENT DEVELOPMENT GUIDE – PART II

STEP 1

FOCUS ON YOUR AUDIENCE 
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Provide answers and solutions 
We know that visitors to the college website are not clicking to NVCC for entertainment.  They visit to locate answers to questions and solutions to their needs. They come for customer service.
The content you are about to prepare is about a specific topic, of which you happen to be the expert. Essentially, you are the website and people have come to you for help. 

So… What do they want?
The questions you list will often be similar to or derived from the needs you identify.


What questions do you anticipate people asking about this topic area?

What degrees are offered? How long will it take? How can I use this degree?

1. ___________________________________________________________________________


2. ___________________________________________________________________________



3. ___________________________________________________________________________



4. ___________________________________________________________________________

What underlying needs can you identify?
I need to make more money… I need to get a degree without quitting my job…
1. ___________________________________________________________________________



2. ___________________________________________________________________________



3. ___________________________________________________________________________



4. ___________________________________________________________________________

STEP 2

CALL THEM TO ACTION
Decide what you want your visitors to do
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Be purposeful. Most people aren’t arriving at the college site as ‘impulse buyers’.  Interestingly enough, people visit lots of websites before they actually ‘make a purchase’.  
Spoon feed your visitors information. Make it easy for them to access your resources without overwhelming them. Remember:  too many options can be confusing and frustrating

Practically speaking, you have seconds to convince your visitor that you’ve got the info.  You can increase the likelihood that a visitor will take advantage of your service, sign up for an activity or commit to something if you provide an opportunity to develop trust. 
Consider ways to help each visitor transition from stranger to trusting participant.
Do you want your visitor to sign up for something, 
download something, advocate the page to someone else, buy something, answer a survey, donate, call you or do something else? 

List your most desired visitor action:
I want people to sign up for a campus tour online. 

List your second most desired action:

I want people to request the latest course schedule.
Step 3 

IDENTIFY KEY WORDS

List words and phrases relevant to your topic area
List phrases that your audience would type into a search engine to locate the content topic you are about to prepare. Plan to use these phrases as titles and subtitles on your page(s).
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Step 4 

NAME YOUR PAGE
Summarize what this page is about
Your most relevant key phrase should be the name of your page. It will serve as the umbrella topic for all of the sub-topics you discuss and it will also be the heading of your page. 
Sub-topics will be used to break up page information beneath the heading. These should all support the topic and encourage the visitor to continue reading.
Choose a page name: 
Apply to Naugatuck Valley Community College Online
List any sub-topics for this page: 
New Applicants… Returning Applicants… Need Help?...
Step 5 

MEASURE YOUR SUCCESS
Is your content serving the purpose?
Review the objectives that you selected in ‘Step B.’ Write a goal that reflects these objectives, explaining how you will measure their success. 
A goal will:

· include details and a measureable outcome that can be tracked through Google Analytics

· have a 50/50 chance of success

· have a deadline

· be written as if it has already occurred, not as a process of something to do.
Write your goal:
400 new prospective students have signed up for a campus tour each semester.
We have generated over one hundred inquiries per month about program XYZ.

Step 6 


WRITE YOUR CONTENT

Fill in the description
Refer back to ‘Step 4’ for your page headings and sub-topics. Describe each content with as much information as you need, then cut it in half, then cut it in half again until your sub-topics are concise and easy to identify with.

HEADING: _____________________________________________________________

SUB-TOPIC: ____________________________________________________________

Description: ______________________________________________________________

___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

SUB-TOPIC: ____________________________________________________________

Description: ______________________________________________________________

______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

SUB-TOPIC: ____________________________________________________________

Description: ______________________________________________________________

___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

SUB-TOPIC: ____________________________________________________________

Description: ______________________________________________________________

___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

SUB-TOPIC: ____________________________________________________________

Description: ______________________________________________________________

___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

SUB-TOPIC: ____________________________________________________________

Description: ______________________________________________________________

___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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Sample Application


Do you wish to begin a relationship with the visitor?  


A good way to start is to encourage visitors to give you their email address so that you can begin to communicate with them. 


Do you want your program, department, service or event to be perceived as high quality or even as expert? 


Supplying valuable resources and articles for our visitors to use will go a long way toward earning a high perception and a referral.








Complete each step�for every target audience





Select ONE below


 Associate Degree Seeking Teenager


 Baccalaureate Degree Seeking Teenager 


       (articulation/planning to transfer out/credit)


 Associate Degree Seeking Adult


 Baccalaureate Degree Seeking Adult


       (articulation/planning to transfer out/credit)


 Distance Learner


 Enrichment Seeking


 Non-Credit Entry-level Workforce Development


 Non-Credit Professional Workforce Development


 Parent of High School Degree Seeker


 Business & Industry/Workforce Partnership Seeking   


        (employers, hospitals re: affiliations)


 Community-based Partnership Seeking 


        (United Way, Big Brothers Big Sisters, etc…)


 Middle School/High School Partnership Seeking


 Other __________________________________
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